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A B S T R A C T 
 

This paper examines the factors that influence the quality of life of women 
street vendors in Serang City, focusing on the contributions of environmentally 
friendly practices, entrepreneurial innovativeness, and financial inclusion. 100 
participants were randomly selected and interviewed using structured 
questionnaires. Descriptive statistics provided insights into the respondents' 
profiles, while Structural Equation Modeling with Partial Least Squares (SEM-
PLS) was used to analyze the relationships between the study variables. The results 
show that green practices have a significant positive impact on the well-being of 
women street vendors. Entrepreneurial innovation also proved to be a crucial 
factor that had a positive impact on their well-being. Green practices were found 
to promote entrepreneurial innovation, directly creating a reinforcing dynamic. 
Furthermore, a positive correlation was found between financial inclusion and 
well-being. It also played a mediating role by reinforcing the impact of green 
practices and entrepreneurial innovation on participants' well-being. In 
conclusion, the study shows that promoting green practices, entrepreneurial 
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innovation, and improving access to financial resources are important strategies to 
improve the quality of life of women street vendors in Serang City. These findings 
underscore the importance of integrated interventions to promote sustainable 
livelihoods and economic empowerment of women in the sector.  

 
KEYWORDS: green, practices, entrepreneurial, innovation, financial, female, 
street  

Introduction 

In Indonesia, women street vendors make an important contribution to 
the informal sector, which supports the household economy and urban 
commerce. Many choose this profession because it requires little capital and 
basic skills that enable financial independence. In the city of Serang, 132 out 
of 275 street vendors were recorded by the Office of Cooperatives, Micro, 
Small and Medium Enterprises, Industry and Commerce in 2024. 

Despite financial instability and limited access to financial services, 
women street vendors remain in strategic locations (Muindi & Masurel, 
2022; Pineda Duque & Castiblanco Moreno, 2022). While the local 
government has provided bins for organic and non-organic waste, weak 
regulations hinder their effectiveness. Training on sustainable practices is 
needed to improve cleanliness and the use of environmentally friendly 
materials (Nyamnjoh, 2020; Kaya, 2021). Sustainability strengthens the 
economy, while technology and marketing innovations improve 
competitiveness (Grangxabe et al., 2023; Milojevic et al., 2021). 

This study highlights the role of inclusive financial services in 
overcoming economic barriers and improving vendors’ livelihoods while 
addressing the research gap on green practices, business innovation, and 
financial access in shaping well-being. It contributes to the literature by 
examining (a) female street vendors’ environmental conservation practices, 
(b) the impact of green practices and entrepreneurial innovation on vendor 
well-being, (c) the role of financial inclusion in enhancing welfare, (d) the 
influence of green practices on entrepreneurial innovation, and (e) public 
perceptions of female street vendors, particularly regarding waste 
management and business opportunities. 

Green practices, such as recycling and biodegradable materials, reduce 
environmental impact and promote community engagement (Nandru et al., 
2021). Financial inclusion provides capital for business growth (Irankunda 
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& Van Bergeijk, 2020), while entrepreneurial innovation enhances 
competitiveness and income (Babović & Kočović De Santo, 2023). This 
study examines how these factors influence the well-being of female street 
vendors in Serang City. 

Accessibility of Inclusion Financial Services (AIFS) 

This variable examines female street vendors' access to financial 
services, considering collateral, risk perception, information asymmetry, 
household dynamics, and loan interest rates (Ndaba & Reddy, 2024).  
Limited access arises from structural barriers and vendors’ risk-mitigation 
strategies (Nandru et al., 2021). Operating in strategic urban areas, they 
balance entrepreneurship and family roles, showcasing resilience and 
serving as community role models (Moges et al., 2024; Munawir and 
Suseno, 2024).  

Green Practices (GP) 

This variable assesses green practice adoption among female street 
vendors in cleanliness, materials, waste, awareness, and hygiene (Popovic-
Pantic et al., 2023). Consumer demand drives eco-friendly initiatives, 
enhancing livelihoods (Takaza & Chitereka, 2022; Suseno and Dwiatmadja, 
2016; Saad, 2022). However, waste management challenges require policy 
support (Basu & Nagendra, 2020). High adoption rates indicate market 
potential and business resilience (Ndaba & Reddy, 2024). 

Entrepreneurship Innovation (EI) 

This variable evaluates female street vendors' entrepreneurial 
innovation in creativity, technology, adaptability, collaboration, and 
efficiency (Frare & Beuren, 2023). Innovation fosters eco-friendly, cost-
effective solutions and strengthens competitiveness(Suseno, 2019; Soomro 
et al., 2024). Collaboration reduces costs, improves quality, and enhances 
credibility (Popovic-Pantic et al., 2023). Ultimately, it sustains businesses 
and boosts economic well-being (Taskin et al., 2023). 

Female Street Vendors’ Welfare (FSVW) 

This variable assesses female street vendors' welfare in economic, 
social, and psychological aspects through income, challenges, training, and 
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local economic conditions (Irankunda & Van Bergeijk, 2020). Gender 
disparities and sociocultural factors influence their strategies and well-
being, with additional pressure from domestic responsibilities (Pineda 
Duque & Castiblanco Moreno, 2022). Financial education and better 
banking access can enhance financial stability and empowerment (Nandru et 
al., 2021). 

Research Methodology  

This study uses descriptive statistics and a 1–5 scale of 100. The Three 
Box Method categorizes responses into Low (20–46.27), Medium (47.27–
73.54), and High (74.54–100) acceptance levels. The index ranges from 20 
to 100. Tables 1–4 present findings on financial access, green practices, 
entrepreneurial innovation, and female street vendors in Serang City, 
offering insights into respondents' perceptions. 
 
Table 1: Analysis of Respondent Accessibility of Inclusion Financial Service 

Indicator SD D N A SA Total 
(N) 

Ideal 
Score 

% 
Index Category 

Credit Costs 
AIFS_1 11 19 12 14 43 100 500 71.2 Moderate 
fxs 11 38 36 56 215 356    
AIFS_2 12 15 11 26 35 100 500 70.8 Moderate 
fxs 12 30 33 104 175 354    
Information Asymmetry 
AIFS_3 12 15 11 19 42 100 500 72.2 Moderate 
fxs 12 30 33 76 210 361    
AIFS_4 11 16 5 31 36 100 500 72.4 Moderate 
fxs 11 32 15 124 180 362    
Risk Perception 
AIFS_5 9 19 3 42 26 100 500 70.8 Moderate 
fxs 9 38 9 168 130 354    
AIFS_6 13 21 8 20 37 100 500 68.8 Moderate 
fxs 13 42 24 80 185 344    
Guarantee Requirements 
AIFS_7 12 17 8 20 42 100 500 72.0 Moderate 
fxs 12 34 24 80 210 360    
AIFS_8 14 14 5 31 35 100 500 71.2 Moderate 
fxs 14 28 15 124 175 356    
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Indicator SD D N A SA Total 
(N) 

Ideal 
Score 

% 
Index Category 

Household          
AIFS_9 11 16 4 42 26 100 500 70.6 Moderate 
fxs 11 32 12 168 130 353    
AIFS_10 10 18 5 44 22 100 500 69.4 Moderate 
fxs 10 36 15 176 110 347    
Average Index Value 70.94 Moderate 
Source: Processed survey data (2024) 

Table 1 shows that access to inclusive financial services for female 
street vendors in Serang remains moderate. Risk perception at 70.8% 
reflects high financial concerns, while credit costs (70.8–71.2%), 
information asymmetry (72.2–72.4%), guarantee requirements (71.2–72%), 
and household factors (69.4–70.6%) indicate limited access. Despite these 
challenges, 62.6% of the middle economic category still require additional 
capital, emphasizing the need for external funding. 

Table 2: Analysis of Respondent Green Practice 

Indicator SD D N A SA Total Ideal 
Score 

% 
Index Category 

Environmental Cleanliness 
GP_1 9 11 9 23 47 100 500 77.0 High 
fxs 9 22 27 92 235 385    
Materials Used 
GP_2 9 11 12 28 39 100 500 74.8 High 
fxs 9 22 36 112 195 374    
Waste Disposal 
GP_3 10 10 11 29 39 100 500 74.8 High 
fxs 10 20 33 116 195 374    
GP_4 15 9 4 14 57 100 500 77.2 High 
fxs 15 18 12 56 285 386    
Environmental Awareness 
GP_5 5 15 6 19 54 100 500 79.8 High 
fxs 5 30 18 76 270 399    
Product Cleanliness 
GP_6 8 17 3 14 57 100 500 78.4 High 
fxs 8 34 9 56 285 392    
Average Index Value  77.0 High 
Source: Processed survey data (2024) 
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Table 2 indicates that 79.8% of respondents implement green practices, 
with an overall adherence index of 77%. However, challenges persist in 
material use 74.8% and waste disposal. While environmental cleanliness 
and awareness demonstrate strong commitment, inconsistencies in product 
hygiene highlight the need for improved sustainable practices. 

 
Table 3: Analysis of Respondent Entrepreneurship Innovation 

Indicator SD D N A SA Total 
(N) 

Ideal 
Score 

% 
Index Category 

Creativity 
EI_1 6 14 12 32 35 100 500 74.6 High 
fxs 6 28 36 128 175 373    
EI_2 5 17 3 36 38 100 500 76.4 High 
fxs 5 34 9 144 190 382    
Technology Use 
EI_3 8 13 8 9 61 100 500 79.8 High 
fxs 8 26 24 36 305 399    
EI_4 8 12 5 9 65 100 500 81.6 High 
fxs 8 24 15 36 325 408    
Adaptation 
EI_5 6 18 21 19 35 100 500 71.2 Moderate 
fxs 6 36 63 76 175 356    
EI_6 8 14 14 32 31 100 500 72.2 Moderate 
fxs 8 28 42 128 155 361    
Collaboration 
EI_7 11 13 7 31 37 100 500 73.4 Moderate 
fxs 11 26 21 124 185 367    
EI_8 11 14 12 32 30 100 500 70.6 Moderate 
fxs 11 28 36 128 150 353    
Operational Efficiency 
EI_9 16 16 8 25 34 100 500 68.4 Moderate 
fxs 16 32 24 100 170 342    
Average Index Score 74.24 High 
Source: Processed survey data (2024) 
 

The data in Table 3 indicate that certain aspects of entrepreneurial 
innovation among female street vendors in Serang require improvement. 
Operational efficiency has the lowest index (68.4%), followed by 
collaboration (70.6–73.4%) and adaptation (71.2–72.2%). These challenges 
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in business effectiveness, cooperation, and flexibility may hinder their 
competitiveness and long-term sustainability. 
 

Table 4: Analysis of Respondent Welfare of Female Street Vendors 

Indicator SD D N A SA N Ideal 
Score 

% 
Index Category 

Income          
FSVW_1 23 22 12 22 20 100 500 58.2 Moderate 
fxs 23 44 36 88 100 291    
Challenges          
FSVW_2 17 18 22 25 17 100 500 60.8 Moderate 
fxs 17 36 66 100 85 304    
FSVW_3 18 20 15 32 14 100 500 60.2 Moderate 
fxs 18 40 45 128 70 301    
Skills          
FSVW_4 15 23 16 25 20 100 500 61.8 Moderate 
fxs 15 46 48 100 100 309    
Economic Condition 
FSVW_5 18 17 14 31 19 100 500 62.6 Moderate 
fxs 18 34 42 124 95 313    
Accessibility          
FSVW_6 15 19 11 30 24 100 500 65.2 Moderate 
fxs 15 38 33 120 120 326    
FSVW_7 11 22 8 36 22 100 500 66.6 Moderate 
fxs 11 44 24 144 110 333    
Average Index Score  62.2 Moderate 
Source: Processed survey data (2024) 
 

The data in Table 4 shows that the welfare of female street vendors in 
Serang remains moderate at 62.2%. Income is the lowest (58.2%), followed 
by business challenges (60.2–60.8%) and skills (61.8%), which may hinder 
business growth. Accessibility is the highest (65.2–66.6%) but still presents 
challenges. Support is needed to improve income, skills, and economic 
access. 
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Table 5: Respondent Distribution 

Aspect Category Absolute 
Frequency 

Relative 
% 

Cumulative 
% 

Age 19–30 years 26 26 26 
 31–40 years 38 38 64 
 41–50 years 30 30 94 
 >50 years 6 6 100 
Years of Selling 1–3 years 43 43 43 
 4–6 years 21 21 64 
 7–10 years 30 30 94 
 >10 years 6 6 100 
Daily Income < €5.80 15 15 15 
 €5.80 – €17.40 80 80 95 
 €17.40 – €29.00 5 5 100 
 > €29.00 0 0 100 
Type of Goods Food 40 40 40 
 Beverages 11 11 51 
 Clothing 25 25 76 
 Accessories 13 13 89 
 Fruits 11 11 100 
Education Elementary School 30 30 30 
 Junior High School 39 39 69 
 Senior High School 31 31 100 
Source: Processed survey data (2024) 
 

Table 5 presents the demographic and business characteristics of the 
respondents. The majority (64%) are between 19 and 40 years old, with 
most having 1–3 years (43%) or 7–10 years (30%) of selling experience. In 
terms of daily income, 80% earn between €5.80 and €17.40, while only 5% 
earn between €17.40 and €29.00. Food products dominate the types of 
goods sold by 40%, followed by clothing at 25% and accessories 13%. 
Regarding education, most respondents have completed junior high school 
(39%) or senior high school (31%), while 30% have only finished 
elementary school. In the context of the Indonesian education system, junior 
high school grades 7–9 provides a general educational foundation, whereas 
senior high school grades 10–12 offers specialized tracks that prepare 
students for higher education or employment. It is important to emphasize 
that this structure specifically applies to Indonesia. 
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Hypothesis Development 

The hypothesis testing results highlight the relationships between green 
practices, entrepreneurial innovation, financial access, and the welfare of 
female street vendors. 

H1: Green practices (GP) positively impact the welfare of female street 
vendors (FSVW). 

Green practices like reducing plastic use improve economic and social 
well-being (Schenck et al., 2022). Aligning with market demand enhances 
financial stability (Kirumirah & Munishi, 2021), while efficient waste 
management reduces costs and boosts reputation (Grangxabe et al., 2024). 
Compliance builds trust and loyalty (Piazzoni, 2024), strengthening 
resilience (Kalitanyi, 2021). 

H2: Entrepreneurial innovation (EI) positively influences the welfare 
of female street vendors (FSVW). 

Female vendors use technology and creative strategies to stay 
competitive (Suseno et al. 2019; Matpootorn & Suvittawat, 2023), 
improving operations and mitigating challenges (Reina Marín et al., 2024; 
Sharma et al., 2023). Innovation boosts both economic and social well-being 
(Misiko & Kisiang’ani, 2024).   

H3: Green practices (GP) positively influence entrepreneurial 
innovation (EI). 

Eco-friendly practices promote innovation through cost-saving waste 
management and resource efficiency (Ramprakash et al., 2024; Prevolšek et 
al., 2021; Soomro et al., 2024). Recycling and biodegradable materials 
increase creativity, supported by regulations that enhance sustainability and 
public health (Suseno et al. 2019; Basu & Nagendra, 2020). 

H4: Green practices (GP) positively influence the accessibility of 
financial services (AIFS). 

Green practices improve sustainability and financial access (Takaza & 
Chitereka, 2022). Financial institutions favor eco-friendly businesses 
(Popovic-Pantic et al., 2023), while policies strengthen vendor-bank ties and 
funding support (Adera & Abdisa, 2023; Yana Mbena & Yeboah, 2024). 

H5: Entrepreneurial innovation (EI) significantly influences the 
accessibility of financial services (AIFS). 
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Innovation improves access to finance and business growth (Nandru et 
al., 2021). Financial services enable strategy implementation and income 
generation (Adera & Abdisa, 2023; Sun et al., 2022). Supportive policies 
foster creativity and long-term growth (Nyamnjoh, 2020; Garg, 2024). 

H6: The accessibility of financial services (AIFS) significantly impacts 
the welfare of female street vendors (FSVW). 

Financial access improves business stability, operations, and 
livelihoods (Irankunda & Van Bergeijk, 2020; Bernal-Torres et al., 2020; 
Feranita et al., 2024 ). Credit and financial support expand capacity and 
security, enhancing well-being (Fieve & Chrysostome, 2024; Suseno et al. 
2024).  

H7: Green practices (GP) significantly affect the welfare of female 
street vendors (FSVW) through the mediation of the accessibility 
of financial services (AIFS). 

Regulatory compliance enhances financial access and vendor welfare 
(Takyi et al., 2023), though uncertainty may hinder adoption (Nogueira, 
2021). Solutions include risk management and training (Ndaba & Reddy, 
2024; Meher & Ghatole, 2020).  Financial inclusion supports sustainability 
and better living conditions (Grosu, 2024; Maskudi et al. 2024).  

H8: Entrepreneurial innovation (EI) significantly influences the 
welfare of female street vendors (FSVW) through the mediation of 
the accessibility of inclusion financial services (AIFS). 

Innovation supports financial inclusion via technology and policy 
engagement (Matpootorn & Suvittawat, 2023; Liu & Liu, 2022). Attitudinal 
and family support also ease access and adoption (Kelikume, 2021; 
Munawir and Suseno, 2024), showing innovation improves welfare through 
finance. 

Methods 

This study in Serang City employed a quantitative survey to analyze 
the impact of green practices, entrepreneurial innovation, and financial 
inclusion on the welfare of female street vendors. A purposive sampling 
method was used to select 100 respondents based on specific criteria: (a) 
actively operating a business, (b) engaging in trade activities, (c) aged 18 or 
older, (d) possessing business-related insights, and (e) willing to participate 
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(Takaza, 2024). Data collection involved a pre-tested questionnaire, and 
analysis was conducted using PLS-SEM with SmartPLS 3.2.9, chosen for its 
effectiveness in exploratory research, small sample sizes, and complex 
relationships (Hair et al., 2024).  

Data Analysis SEM-PLS 

Convergent Validity  
Each indicator must have a factor loading above 0.7 to confirm its 

validity in measuring the intended construct. Convergent validity (Figure 1) 
presents the PLS-SEM model with path coefficients and R² values. The 
PLS-SEM output evaluates the structural model, analyzing relationships 
between latent variables and the model’s predictive capability (Hair et al., 
2024). 
 

Figure 1: Path Analysis 

 

Figure 1 confirms that all indicators meet the convergent validity 
criteria, with factor loads above 0.7, effectively representing their respective 
constructs. Path coefficients and R² values validate the model’s predictive 
strength, ensuring an accurate explanation of variable relationships. 



94 Journal of Women’s Entrepreneurship and Education (2025, No. 1-2, 83-106)  

Discriminant Validity  

The discriminant validity was assessed using the Heterotrait-Monotrait 
Ratio (HTMT). When the HTMT value is less than 0.85, it indicates that 
discriminant validity has been achieved. Table 6 presents the HTMT values 
of the constructs examined in this study, all of which are below the 
threshold of 0.85. 
 

Table 6: Heterotrait-Monotrait Ratio (HTMT) 

Construct /Construct 
Accessibility 
of Financial 
Inclusion (Y) 

Entrepreneursh
ip Innovation 

(X2) 

Female 
Street 

Vendor 
Welfare (Z) 

Green 
Practices 

(X1) 

Accessibility of 
Financial Inclusion (Y) 

-    

Entrepreneurship 
Innovation (X2) 

0.482 -   

Female Street Vendor 
Welfare (Z) 

0.668 0.581 -  

Green Practices (X1) 0.451 0.415 0.610 - 

Source: Result SEM PLS 3.2.9 
 

Table 6 confirms discriminant validity, as all HTMT values are below 
the 0.85 threshold, indicating that each construction is distinct and well-
measured by its indicators. 

Reliability Analysis 

Cronbach’s alpha and composite reliability values above 0.7 indicate 
strong internal consistency and effective measurement of latent constructs, 
as shown in Table 7. 
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Table 7: Cronbach's Alpha and Composite Reliability Results 

Construct Cronbach's 
Alpha 

rho_A Composite 
Reliability 

Average Variance 
Extracted (AVE) 

Green Practices (X1) 0.962 0.965 0.969 0.840 
Entrepreneurship 
Innovation (X2) 0.936 0.941 0.947 0.667 

Accessibility of Inclusion 
Financial Services (Y) 0.984 0.985 0.986 0.873 

Female Street Vendors’ 
Welfare (Z) 0.934 0.944 0.947 0.718 

Source: Result SEM PLS 3.2.9 
 

Cronbach's alpha and composite reliability (CR) values above 0.7 
confirm the strong consistency and accurate representation of the latent 
constructs, ensuring the instrument's reliability in this study. 

Hypothesis Test 
The hypothesis testing results indicate the following direct effects 

between the independent and dependent variables. 
 

Table 8: Hypothesis Test 

Variable Original 
Sample  

Sample 
Mean  

Standard 
Deviation  

T 
Statistics 

P 
Values 

Green Practices (X1) -> Welfare 
of Female Street Vendors (Z) 

0.317 0.315 0.101 3.146 0.001 

Entrepreneurship Innovation 
(X2) -> Welfare of Female Street 
Vendors (Z) 

0.241 0.244 0.096 2.515 0.006 

Green Practices (X1) -> 
Entrepreneurship Innovation 
(X2) 

0.397 0.404 0.099 4.001 0.000 

Green Practices (X1) -> 
Accessibility of Financial 
Inclusion Services (Y) 

0.305 0.307 0.114 2.667 0.004 

Entrepreneurship Innovation 
(X2) -> Accessibility of 
Financial Inclusion Services (Y) 

0.350 0.353 0.114 3.073 0.001 
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Variable Original 
Sample  

Sample 
Mean  

Standard 
Deviation  

T 
Statistics 

P 
Values 

Accessibility of Financial 
Inclusion Services (Y) -> 
Welfare of Female Street 
Vendors (Z) 

0.396 0.397 0.123 3.233 0.001 

Green Practices (X1) -> 
Accessibility of Financial 
Inclusion Services (Y) -> 
Welfare of Female Street 
Vendors (Z) 

0.121 0.122 0.058 2.084 0.038 

Entrepreneurship Innovation 
(X2) -> Accessibility of 
Financial Inclusion Services (Y) 
-> Welfare of Female Street 
Vendors (Z) 

0.139 0.142 0.064 2.158 0.031 

Source: Result SEM PLS 3.2.9 
 

Table 8 highlights the significant relationships among green practices, 
entrepreneurial innovation, financial inclusion, and vendor welfare, 
followed by a detailed analysis. 

First hypothesis, Green practices improve vendor welfare by enhancing 
sustainability, reducing costs, and attracting eco-conscious customers 
(Adera & Abdisa, 2023). These practices foster financial stability and long-
term success, benefiting both vendors and the environment (Mustofa et al., 
2023; Wulandari et al., 2024). 

Second hypothesis, Entrepreneurial innovation enhances female 
vendors' welfare through economic stability and social well-being. Product 
diversification, digital payments, and social media increase sales, efficiency, 
and market reach while strengthening customer relations (Suseno & 
Basrowi, 2023; Sharma et al., 2023).   

Third hypothesis, Green practices stimulate innovation by encouraging 
creativity, eco-friendly products, and waste reduction (Mehta et al., 2024; 
Kaya, 2021). These align with consumer demand and are supported by 
training and incentives, improving vendor reputation and long-term success 
(Taskin et al., 2023; Babović & Kočović De Santo, 2023). 

Fourth hypothesis, Green practices promote financial inclusion by 
improving vendors’ access to credit, as sustainable businesses are prioritized 
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in lending (Bhatia & Singh, 2019; Fieve & Chrysostome, 2024). Energy-
efficient practices enhance creditworthiness, while sustainable models and 
financial literacy broaden economic opportunities (Kalitanyi, 2021; 
Antonijević et al., 2024).  

Fifth hypothesis, Entrepreneurial innovation enhances financial 
inclusion by expanding vendors’ access to financial services and supporting 
sustainable enterprises (Turner et al., 2021; Adera & Abdisa, 2023). It also 
drives financial innovation, while stakeholder collaboration ensures 
effective policy implementation (Yana Mbena & Yeboah,2024; Ndaba & 
Reddy, 2024). Strengthening vendor welfare further reinforces this link 
(Thanh & Bao Duong, 2024)  

Sixth hypothesis, Financial inclusion improves female vendors’ welfare 
by enhancing financial stability, enabling business expansion, and 
increasing income through access to savings, credit, and insurance (Misiko 
& Kisiang’ani, 2024; Irankunda & Van Bergeijk, 2020; Nandru et al., 
2021). It also promotes economic independence and financial control. 

Seventh hypothesis, Green practices significantly impact vendor 
welfare through financial inclusion, emphasizing its mediating role (McKay 
& Osborne, 2022). Sustainable practices enhance credibility, improving 
financial access (Moges et al., 2024) and fostering socio-economic benefits 
(Muindi & Masurel, 2022). Policymakers should integrate sustainability 
with financial inclusion through incentives, microfinance, and financial 
literacy programs (Bhatia & Singh, 2019; Milojevic et al., 2021).  

Eighth hypothesis, Entrepreneurial innovation enhances welfare 
through financial inclusion by fostering reinvestment, growth, and stability 
(Feranita et al., 2024). Policy involvement improves financial access  
(Chibango, 2024), while innovation aligned with market needs boosts 
efficiency (Kelikume, 2021). This mediation underscores the 
interconnectedness of innovation, financial inclusion, and welfare (Gehlot et 
al., 2023). Integrating entrepreneurship and financial strategies supports 
sustainable growth (Popovic-Pantic et al., 2023).  

Conclusion 

This study confirms that access to financial services, entrepreneurial 
innovation, green practices, and the well-being of women street vendors are 
interrelated in promoting business stability and sustainability. Green 
practices and entrepreneurial innovation have a positive impact on vendors' 



98 Journal of Women’s Entrepreneurship and Education (2025, No. 1-2, 83-106)  

well-being by improving income and business resilience. In addition, access 
to financial inclusion is an important link that enables women vendors to 
utilize financial services for their growth. Traders who have access to credit 
and savings programs are more likely to be able to expand their business, 
while green practices drive entrepreneurial innovation, promoting 
competitiveness and adaptability.  

To improve the welfare of traders, efforts should focus on improving 
financial access, promoting business innovation, and supporting sustainable 
practices. The support of policymakers, financial institutions, and 
stakeholders is crucial to creating an inclusive, innovative, and sustainable 
business environment that benefits both individual vendors and broader 
economic development. 

References 

[1] Adera, A., & Abdisa, L. T. (2023). Financial inclusion and women’s 
economic empowerment: Evidence from Ethiopia. Cogent Economics & 
Finance, 11(2). https://doi.org/10.1080/23322039.2023.2244864 

[2] Antonijević, M., Domazet, I., Kojić, M., & Simović, V. (2024). Financial 
Inclusion - A Driving Force for Women’s Entrepreneurship Development. 
Journal of Women's Entrepreneurship and Education, 3/4, 73–92. 
https://doi.org/10.28934/jwee24.34.pp73-92 

[3] Babović, D., & Kočović De Santo, M. (2023). Female Entrepreneurship in 
the Creative Economy. Journal of Women's Entrepreneurship and 
Education, 109–127. https://doi.org/10.28934/jwee23.pp109-127 

[4] Basu, S., & Nagendra, H. (2020). The street as workspace: Assessing street 
vendors’ rights to trees in Hyderabad, India. Landscape and Urban 
Planning, 199, 103818. 
https://doi.org/10.1016/J.LANDURBPLAN.2020.103818 

[5] Bernal-Torres, C. A., Peralta-Gómez, M. C., & Thoene, U. (2020). Street 
vendors in Bogotá, Colombia, and their meanings of informal work. Cogent 
Psychology, 7(1). https://doi.org/10.1080/23311908.2020.1726095 

[6] Bhatia, S., & Singh, S. (2019). Empowering Women Through Financial 
Inclusion: A Study of Urban Slum. Vikalpa: The Journal for Decision 
Makers, 44(4), 182–197. https://doi.org/10.1177/0256090919897809 

[7] Chibango, C. (2024). Social inclusion of street vendors in Harare: 
Challenges and opportunities. HTS Teologiese Studies / Theological Studies, 
80(2). https://doi.org/10.4102/hts.v80i2.9046 

[8] Feranita, N. V., Mahendrawan, A. D., & Asmuni, A. (2024). 
Determinants of Digital Technology Adoption Among Women 

https://doi.org/10.1080/23322039.2023.2244864
https://doi.org/10.28934/jwee24.34.pp73-92
https://doi.org/10.28934/jwee23.pp109-127
https://doi.org/10.1016/J.LANDURBPLAN.2020.103818
https://doi.org/10.1080/23311908.2020.1726095
https://doi.org/10.1177/0256090919897809
https://doi.org/10.4102/hts.v80i2.9046


 Lita Kodariyah, Bambang Dwi Suseno, Gema Ika Sari  99 

Entrepreneurs. Journal of Women's Entrepreneurship and Education, 3/4, 
66–92. https://doi.org/10.28934/jwee24.12.pp66-92 

[9] Fieve, J. K. D., & Chrysostome, E. V. (2024). Credit Cooperative Lending 
Loans as Challenges and Opportunities for Women Entrepreneurship in 
Africa: Evidence from Ghana. Journal of African Business, 25(1), 94–114. 
https://doi.org/10.1080/15228916.2022.2078937 

[10] Frare, A. B., & Beuren, I. M. (2023). The role of informal controls in a 
green innovative setting: evidence from Brazilian AgTechs. Journal of 
Management Control, 34(4), 489–522. https://doi.org/10.1007/s00187-024-
00367-4 

[11] Garg, D. Y. K. (2024). Calibrating Urban Livability in the Global South (D. 
S. Mehrotra, D. D. Subramanian, D. S. Krishnan, & D. A. Bharat, Eds.). B P 
International. https://doi.org/10.9734/bpi/mono/978-81-971889-1-6 

[12] Gehlot, R., Kapoor, S., Kaur Butalia, G., & Jain, V. (2023). Invisible 
Entrepreneurs: Unpacking the Challenges of Street Vendors in the Delhi 
Metropolitan Area. International Research Journal of Multidisciplinary 
Scope, 04(03), 01–05. https://doi.org/10.47857/irjms.2023.v04i03.096 

[13] Grangxabe, X. S., Madonsela, B. S., Maphanga, T., Gqomfa, B., 
Phungela, T. T., & Malakane, K. C. (2024). An overview of waste 
management practices of street vendors in sub-Saharan Africa: A meta-
analysis. Journal of Environmental Management, 364, 121464. 
https://doi.org/10.1016/J.JENVMAN.2024.121464 

[14] Grosu, R. M. (2024). “Green” practices in the food retail sector: evidence 
from the Romanian market. British Food Journal, 126(1), 173–190. 
https://doi.org/10.1108/BFJ-12-2022-1119 

[15] Hair, J. F., Sarstedt, M., Ringle, C. M., Sharma, P. N., & Liengaard, B. 
D. (2024). Going beyond the untold facts in PLS–SEM and moving forward. 
European Journal of Marketing, 58(13), 81–106. 
https://doi.org/10.1108/EJM-08-2023-0645 

[16] Irankunda, D., & Van Bergeijk, P. A. G. (2020). Financial Inclusion of 
Urban Street Vendors in Kigali. Journal of African Business, 21(4), 529–
543. https://doi.org/10.1080/15228916.2019.1695182 

[17] Kalitanyi, V. (2021). Assessing green practices awareness among fruit and 
vegetable street vendors in Johannesburg. Journal of Contemporary 
Management, 18(2), 257–281. https://doi.org/10.35683/jcm21010.129 

[18] Kaya, H. D. (2021). Do Business-Friendly States Attract Female 
Entrepreneurs? JWEE, 3–4, 1–21. https://doi.org/10.28934/jwee21.34.pp1-
21 

[19] Kelikume, I. (2021). Digital financial inclusion, informal economy and 
poverty reduction in Africa. Journal of Enterprising Communities: People 
and Places in the Global Economy, 15(4), 626–640. 
https://doi.org/10.1108/JEC-06-2020-0124 

https://doi.org/10.28934/jwee24.12.pp66-92
https://doi.org/10.1080/15228916.2022.2078937
https://doi.org/10.1007/s00187-024-00367-4
https://doi.org/10.1007/s00187-024-00367-4
https://doi.org/10.9734/bpi/mono/978-81-971889-1-6
https://doi.org/10.47857/irjms.2023.v04i03.096
https://doi.org/10.1016/J.JENVMAN.2024.121464
https://doi.org/10.1108/BFJ-12-2022-1119
https://doi.org/10.1108/EJM-08-2023-0645
https://doi.org/10.1080/15228916.2019.1695182
https://doi.org/10.35683/jcm21010.129
https://doi.org/10.28934/jwee21.34.pp1-21
https://doi.org/10.28934/jwee21.34.pp1-21
https://doi.org/10.1108/JEC-06-2020-0124


100 Journal of Women’s Entrepreneurship and Education (2025, No. 1-2, 83-106)  

[20] Kirumirah, M. H., & Munishi, E. J. (2021). Characterizing Street Vendors 
in the Urban Settings of Tanzania: Towards Sustainable Solutions to 
Vendors’ Challenges. In Sustainable Education and Development (pp. 245–
261). Springer International Publishing. https://doi.org/10.1007/978-3-030-
68836-3_22 

[21] Liu, Y., & Liu, Y. (2022). Detecting the city-scale spatial pattern of the 
urban informal sector by using the street view images: A street vendor 
massive investigation case. Cities, 131, 103959. 
https://doi.org/10.1016/J.CITIES.2022.103959 

[22] Munawir, A., & Suseno, B. D. (2024). Employee Performance: Exploring 
the Nexus of Nonstandard Services, Psychological Contracts, and 
Knowledge Sharing. Human Behavior and Emerging Technologies, 2024(1). 
https://doi.org/10.1155/2024/6746963 

[23] Matpootorn, V., & Suvittawat, A. (2023). Adaptation of Street Food 
Entrepreneurs During the COVID-19 Pandemic in Nakhon Ratchasima 
Province. International Journal of Professional Business Review, 8(7), 
e02423. https://doi.org/10.26668/businessreview/2023.v8i7.2423 

[24] Maskudi, Suseno, B. D., Munawir, A., & Firjatullah, S. (2024). Employee 
innovation performance: Exploring non-standard service relationships, 
psychological contracts, and knowledge sharing in green manufacturing 
industry development. Journal of Infrastructure, Policy and Development, 
8(7), 5111. https://doi.org/10.24294/jipd.v8i7.5111 

[25] McKay, F. H., & Osborne, R. H. (2022). Exploring the daily lives of 
women street vendors in India. Development in Practice, 32(4), 460–467. 
https://doi.org/10.1080/09614524.2021.1998377 

[26] Meher, S. R., & Ghatole, P. S. (2020). A study of common health problems 
and utilization of healthcare facilities among self-employed street vendors of 
Chandrapur district of Maharashtra. International Journal of Community 
Medicine and Public Health, 7(7), 2782. https://doi.org/10.18203/2394-
6040.ijcmph20203015 

[27] Mehta, M. A., Sharma, D. M., Gupta, D. N. G., & Sharma, D. A. S. 
(2024). Factors That Determine Youth’s Consumption Behaviour in a 
Sustainable Way. Educational Administration: Theory and Practice. 
https://doi.org/10.53555/kuey.v30i4.1586 

[28] Milojevic, A., Vujicic, S., Nikitović, Z., & Radović Marković, M. (2021). 
Women’s Entrepreneurship in Organic Production in Serbia. Journal of 
Women's Entrepreneurship and Education, 3–4, 184–198. 
https://doi.org/10.28934/jwee21.34.pp184-198 

[29] Kelikume, I. (2021). Digital financial inclusion, informal economy and 
poverty reduction in Africa. Journal of Enterprising Communities: People 
and Places in the Global Economy, 15(4), 626–640. 
https://doi.org/10.1108/JEC-06-2020-0124 

https://doi.org/10.1007/978-3-030-68836-3_22
https://doi.org/10.1007/978-3-030-68836-3_22
https://doi.org/10.1016/J.CITIES.2022.103959
https://doi.org/10.1155/2024/6746963
https://doi.org/10.26668/businessreview/2023.v8i7.2423
https://doi.org/10.24294/jipd.v8i7.5111
https://doi.org/10.1080/09614524.2021.1998377
https://doi.org/10.18203/2394-6040.ijcmph20203015
https://doi.org/10.18203/2394-6040.ijcmph20203015
https://doi.org/10.53555/kuey.v30i4.1586
https://doi.org/10.28934/jwee21.34.pp184-198
https://doi.org/10.1108/JEC-06-2020-0124


 Lita Kodariyah, Bambang Dwi Suseno, Gema Ika Sari  101 

[30] Kirumirah, M. H., & Munishi, E. J. (2021). Characterizing Street Vendors 
in the Urban Settings of Tanzania: Towards Sustainable Solutions to 
Vendors’ Challenges. In Sustainable Education and Development (pp. 245–
261). Springer International Publishing. https://doi.org/10.1007/978-3-030-
68836-3_22 

[31] Liu, Y., & Liu, Y. (2022). Detecting the city-scale spatial pattern of the 
urban informal sector by using the street view images: A street vendor 
massive investigation case. Cities, 131, 103959. 
https://doi.org/10.1016/J.CITIES.2022.103959 

[32] Munawir, A., & Suseno, B. D. (2024). Employee Performance: Exploring 
the Nexus of Nonstandard Services, Psychological Contracts, and 
Knowledge Sharing. Human Behavior and Emerging Technologies, 2024(1). 
https://doi.org/10.1155/2024/6746963 

[33] Matpootorn, V., & Suvittawat, A. (2023). Adaptation of Street Food 
Entrepreneurs During the COVID-19 Pandemic in Nakhon Ratchasima 
Province. International Journal of Professional Business Review, 8(7), 
e02423. https://doi.org/10.26668/businessreview/2023.v8i7.2423 

[34] Maskudi, Suseno, B. D., Munawir, A., & Firjatullah, S. (2024). Employee 
innovation performance: Exploring non-standard service relationships, 
psychological contracts, and knowledge sharing in green manufacturing 
industry development. Journal of Infrastructure, Policy and Development, 
8(7), 5111. https://doi.org/10.24294/jipd.v8i7.5111 

[35] McKay, F. H., & Osborne, R. H. (2022). Exploring the daily lives of 
women street vendors in India. Development in Practice, 32(4), 460–467. 
https://doi.org/10.1080/09614524.2021.1998377 

[36] Meher, S. R., & Ghatole, P. S. (2020). A study of common health problems 
and utilization of healthcare facilities among self-employed street vendors of 
Chandrapur district of Maharashtra. International Journal of Community 
Medicine and Public Health, 7(7), 2782. https://doi.org/10.18203/2394-
6040.ijcmph20203015 

[37] Mehta, M. A., Sharma, D. M., Gupta, D. N. G., & Sharma, D. A. S. 
(2024). Factors That Determine Youth’s Consumption Behaviour in a 
Sustainable Way. Educational Administration: Theory and Practice. 
https://doi.org/10.53555/kuey.v30i4.1586 

[38] Milojevic, A., Vujicic, S., Nikitović, Z., & Radović Marković, M. (2021). 
Women’s Entrepreneurship in Organic Production in Serbia. Journal of 
Women's Entrepreneurship and Education, 3–4, 184–198. 
https://doi.org/10.28934/jwee21.34.pp184-198 

[39] Misiko, A. J., & Kisiang’ani, R. I. (2024). Effects of the Informal Street 
Food Vendors’ Operations on the Socio-cultural and Economic Wellbeing of 
Nyeri Town Public. African Journal of Tourism and Hospitality 
Management, 3(1), 30–55. https://doi.org/10.37284/ajthm.3.1.1778 

https://doi.org/10.1007/978-3-030-68836-3_22
https://doi.org/10.1007/978-3-030-68836-3_22
https://doi.org/10.1016/J.CITIES.2022.103959
https://doi.org/10.1155/2024/6746963
https://doi.org/10.26668/businessreview/2023.v8i7.2423
https://doi.org/10.24294/jipd.v8i7.5111
https://doi.org/10.1080/09614524.2021.1998377
https://doi.org/10.18203/2394-6040.ijcmph20203015
https://doi.org/10.18203/2394-6040.ijcmph20203015
https://doi.org/10.53555/kuey.v30i4.1586
https://doi.org/10.28934/jwee21.34.pp184-198
https://doi.org/10.37284/ajthm.3.1.1778


102 Journal of Women’s Entrepreneurship and Education (2025, No. 1-2, 83-106)  

[40] Moges, M., Rodland, E. K., & Argaw, A. (2024). Sanitary condition and 
hygienic practice of street food vendors in selected towns of Ethiopia: A 
cross-sectional study addressing public health concern. Journal of 
Agriculture and Food Research, 15, 100857. 
https://doi.org/10.1016/j.jafr.2023.100857 

[41] Muindi, K., & Masurel, E. (2022). Entrepreneurial Orientation and 
Entrepreneurial Performance among Female Entrepreneurs: Empirical 
Evidence from Kenya. Journal of Women's Entrepreneurship and 
Education, 3/4, 1–26. https://doi.org/10.28934/jwee22.34.pp1-26 

[42] Mustofa, M. A., Suseno, B. D., & Basrowi, B. (2023). Technological 
innovation and the environmentally friendly building material supply chain: 
Implications for sustainable environment. Uncertain Supply Chain 
Management, 11(4), 1405–1416. https://doi.org/10.5267/j.uscm.2023.8.006 

[43] Nandru, P., Chendragiri, M., & Velayutham, A. (2021). Examining the 
influence of financial inclusion on financial well-being of marginalized 
street vendors: empirical evidence from India. International Journal of 
Social Economics, 48(8), 1139–1158. https://doi.org/10.1108/IJSE-10-2020-
0711 

[44] Ndaba, N., & Reddy, K. (2024). Challenges Facing Street Vendors in 
Durban and the Role of The Law: A Means to Empowering Women. African 
Journal of Inter/Multidisciplinary Studies, 6(1), 1–15 

[45] Nogueira, M. (2021). The ambiguous labour of hope: Affective governance 
and the struggles of displaced street vendors in Belo Horizonte, Brazil. 
Environment and Planning D: Society and Space, 39(5), 863–879. 
https://doi.org/10.1177/02637758211032626 

[46] Nyamnjoh, H. M. (2020). Entrepreneurialism and innovation among 
Cameroonian street vendors in Cape Town. African Identities, 18(3), 295–
312. https://doi.org/10.1080/14725843.2020.1777085 

[47] Piazzoni, F. (2024). Visibility as Justice: Immigrant Street Vendors and the 
Right to Difference in Rome. Journal of Planning Education and Research, 
44(1), 194–209. https://doi.org/10.1177/0739456X20956387 

[48] Pineda Duque, J. A., & Castiblanco Moreno, S. E. (2022). Informal 
entrepreneurship and women’s empowerment – the case of street vendors in 
urban Colombia. International Journal of Gender and Entrepreneurship, 
14(2), 188–212. https://doi.org/10.1108/IJGE-04-2021-0068 

[49] Popovic-Pantic, S., Kirin, S., & Vucetic, I. (2023). The Sustainability 
Analysis of Women-owned Businesses Examined Through the Impact of 
Selected Variables on Dimensions of Innovation Capacity. Journal of 
Women's Entrepreneurship and Education, 3/4, 128–145. 
https://doi.org/10.28934/jwee23.pp128-145 

https://doi.org/10.1016/j.jafr.2023.100857
https://doi.org/10.28934/jwee22.34.pp1-26
https://doi.org/10.5267/j.uscm.2023.8.006
https://doi.org/10.1108/IJSE-10-2020-0711
https://doi.org/10.1108/IJSE-10-2020-0711
https://doi.org/10.1177/02637758211032626
https://doi.org/10.1080/14725843.2020.1777085
https://doi.org/10.1177/0739456X20956387
https://doi.org/10.1108/IJGE-04-2021-0068
https://doi.org/10.28934/jwee23.pp128-145


 Lita Kodariyah, Bambang Dwi Suseno, Gema Ika Sari  103 

[50] Prevolšek, V., Ovca, A., & Jevšnik, M. (2021). Fulfilment of technical and 
hygienic requirements among street food vendors in Slovenia. British Food 
Journal, 123(13), 105–123. https://doi.org/10.1108/BFJ-11-2020-1056 

[51] Ramprakash, K. R., Vigneshwar, K., Albert, L., & Kunal, K. (2024). 
Process leveraging the entrepreneurial intention of hawkers. International 
Journal of Process Management and Benchmarking, 16(4), 458–474. 
https://doi.org/10.1504/IJPMB.2024.137152 

[52] Reina Marín, Y., Sánchez Bardales, E., Carrasco Rituay, A. M., Cruz 
Caro, O., & Chávez Santos, R. (2024). Empowering entrepreneurial 
success through the development of interpersonal skills and business plans in 
women entrepreneurs. Journal of Women's Entrepreneurship and Education, 
3/4, 249–276. https://doi.org/10.28934/jwee24.34.pp249-276 

[53] Suseno, B. D., Rochmaedah, D., Firjatullah, F., Munawir, A., & Idrus, I. 
(2024). The Influence of Exceptional Service and Product Quality on Online 
Purchase. Advances in Business-Related Scientific Research Journal, 15(1), 
1–19 

[54] Saad, S. (2022). Women and Places; Female Street Vendors, Territorial 
Identity and Placemaking. Journal of Art and Design, 2(1), 1–14. 
https://doi.org/10.31586/jad.2022.297 

[55] Suseno, B. D., Yuniawan, A., & Dwiatmadja, C. (2019). The Model of 
Capability of Governance Family Business: Empirical Study In Bus 
Transportation Industry In Jakarta, Indonesia. Journal of Economic 
Cooperation and Development, 40(2), 25–58 

[56] Suseno, B. D. (2019). The strength of justified knowledge sharing on good 
manufacturing practices: Empirical evidence on food beverage joint venture 
company of Japan – Indonesia. Quality - Access to Success, 20(170), 130–
135. https://doi.org/10.1016/j.asej.2023.102504 

[57] Schenck, C., Grobler, L., Viljoen, K., Blaauw, D., & Letsoalo, J. (2022). 
Double Whammy Wicked: Street Vendors and Littering in Mankweng 
Township and Paarl, South Africa—Towards People-centred Urban 
Governance. Urban Forum, 33(4), 561–581. https://doi.org/10.1007/s12132-
021-09455-3 

[58] Sharma, V., Maheshkar, C., Poulose, J., Kapse, M., & Mahajan, Y. 
(2023). Women Entrepreneurs. Journal of Women's Entrepreneurship and 
Education, 3/4, 95–121 

[59] Suseno, B. D., & Dwiatmadja, C. (2016). Technology transfer motive of 
managers in Eastern Asia: Empirical results from manufacture industry in 
Banten province, Indonesia. Problems and Perspectives in Management, 
14(2), 36–45 

[60] Soomro, B. A., Moawad, N. F., Saraih, U. N., Abedelwahed, N. A. A., & 
Shah, N. (2024). Going green with the green market and green innovation: 
building the connection between green entrepreneurship and sustainable 

https://doi.org/10.1108/BFJ-11-2020-1056
https://doi.org/10.1504/IJPMB.2024.137152
https://doi.org/10.28934/jwee24.34.pp249-276
https://doi.org/10.31586/jad.2022.297
https://doi.org/10.1016/j.asej.2023.102504
https://doi.org/10.1007/s12132-021-09455-3
https://doi.org/10.1007/s12132-021-09455-3


104 Journal of Women’s Entrepreneurship and Education (2025, No. 1-2, 83-106)  

development. Kybernetes, 53(4), 1484–1504. https://doi.org/10.1108/K-09-
2022-1353 

[61] Saefullah, E., Suseno, B. D., & Rohaeni, N. (2025). Thriving in 
Uncertainty: The Relationships between Future Job Predictions, Learning 
Agility, Responsive Attitude, and Adaptability. Ianna Journal of 
Interdisciplinary Studies, 7(1), 415–428 

[62] Sun, Z., Scott, I., Bell, S., Yang, Y., & Yang, Z. (2022). Exploring 
Dynamic Street Vendors and Pedestrians through the Lens of Static Spatial 
Configuration in Yuncheng. https://doi.org/10.3390/rs14092065 

[63] Suseno, B. D., & Basrowi (2023). Role of the Magnitude of Digital 
Adaptability in Sustainability of Food and Beverage Small Enterprises 
Competitiveness. HighTech and Innovation Journal, 4(2), 270–282. 
https://doi.org/10.28991/HIJ-2023-04-02-02 

[64] Takaza, S. C., & Chitereka, C. (2022). An investigation into the 
livelihood’s strategies of informal women traders in Zimbabwe. Journal of 
Innovation and Entrepreneurship, 11(1), 37. https://doi.org/10.1186/s13731-
021-00175-3 

[65] Takyi, S. A., Ayoo, W. A., Amponsah, O., Liwur, S. B., & Mensah, H. 
(2023). Making a living out of illegality: effects of street vending on the 
livelihoods of street vendors in the central business district of Accra. SN 
Social Sciences, 3(7), 106. https://doi.org/10.1007/s43545-023-00698-4 

[66] Taskin, S., Javed, A., & Kohda, Y. (2023). Promoting Entrepreneurial 
Mindset for Successful Entrepreneurship. Journal of Women's 
Entrepreneurship and Education, 3/4, 122–142. 
https://doi.org/10.28934/jwee23.34.pp122-142 

[67] Thanh, P. T., & Bao Duong, P. (2024). Vulnerability and resilience among 
women migrant street vendors during the COVID-19 pandemic. Journal of 
Enterprising Communities: People and Places in the Global Economy, 
18(3), 624–645. https://doi.org/10.1108/JEC-09-2022-0135 

[68] Turner, S., Zuberec, C., & Pham, T. T. H. (2021b). Visualizing frictional 
encounters: Analyzing and representing street vendor strategies in Vietnam 
through narrative mapping. Applied Geography, 131, 102460. 
https://doi.org/10.1016/J.APGEOG.2021.102460 

[69] Wulandari, S. S., Suryapermana, N., Fauzi, A., & Suseno, B. D. (2024). 
Development of an empirical model and using community sport 
organizations as the basis for intervening variables in Islamic sports. Journal 
of Islamic Marketing, 15(6), 1519–1533. https://doi.org/10.1108/JIMA-04-
2023-0109 

[70] Yana Mbena, J., & Yeboah, K. O. (2024). Striving for a life out of 
shadows: informal entrepreneurial dynamics in time of crisis. Future 
Business Journal, 10(1), 28. https://doi.org/10.1186/s43093-024-00316-6 

 

https://doi.org/10.1108/K-09-2022-1353
https://doi.org/10.1108/K-09-2022-1353
https://doi.org/10.3390/rs14092065
https://doi.org/10.28991/HIJ-2023-04-02-02
https://doi.org/10.1186/s13731-021-00175-3
https://doi.org/10.1186/s13731-021-00175-3
https://doi.org/10.1007/s43545-023-00698-4
https://doi.org/10.28934/jwee23.34.pp122-142
https://doi.org/10.1108/JEC-09-2022-0135
https://doi.org/10.1016/J.APGEOG.2021.102460
https://doi.org/10.1108/JIMA-04-2023-0109
https://doi.org/10.1108/JIMA-04-2023-0109
https://doi.org/10.1186/s43093-024-00316-6


 Lita Kodariyah, Bambang Dwi Suseno, Gema Ika Sari  105 

Appendix 

The appendix presents factor loadings for items measuring Green 
Practice, Entrepreneurial Innovation, Financial Services Accessibility, and 
Vendor Welfare, all indicating strong indicator reliability and a robust 
measurement model.  
 

Construct Item Statement  Factor 
Loading 

Green Practice I keep my vending area clean. 0.887 
I seek eco-friendly material alternatives. 0.910 
I reduce plastic use with reusables. 0.923 
I use biodegradable materials. 0.933 
I keep my selling area clean. 0.934 
I use recyclable packaging. 0.913 

Entrepreneurship 
Innovation 

I vary routines to keep customers interested. 0.866 
I expand promotions to reach more buyers. 0.899 
I use tech for stock and sales records. 0.864 
I use apps and digital payments to ease 
transactions. 0.893 

I adapt quickly to market changes. 0.753 
I adjust to new regulations. 0.850 
I collaborate with vendors or partners. 0.777 
I join community or local government 
programs. 0.764 

I set daily sales targets. 0.662 
Accessibility of 
Financial 
Services 

High loan interest makes me hesitant. 0.908 
Bank fees make loans costly. 0.916 
I struggle to get clear loan info. 0.938 
I find credit terms easy to meet. 0.944 
I'm concerned about repaying loans. 0.962 
I fear losing assets if I default. 0.866 
Banks demand high collateral. 0.946 
Providing collateral is difficult. 0.950 
Credit helps grow my business. 0.965 
My business relies on credit for urgent 
needs. 0.942 
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Construct Item Statement  Factor 

Loading 
Female Street 
Vendors' 
Welfare 

My income is unstable. 0.745 
I feel safe and comfortable selling. 0.865 
Levy fees disrupt my business. 0.862 
Training has improved my skills. 0.836 
High prices hinder marketing. 0.846 
I easily access capital. 0.882 
My location is accessible to customers. 0.888 
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