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ABSTRACT

Various dimensions of entrepreneurship are beingioegd, among women
and men, of both developing and developed natimm&vative entrepreneurship
has acquired an indispensable place in the regia®lelopment of the nations,
but subsistence entrepreneurship is widespreacueldping nations like India. It
is even prevalent, where innovative entreprenepr&hinot common. Hence, the
determinants of entrepreneurial motivation also ywaat both levels of
entrepreneurship.

This study uses binary logistic regression to evglihe impact of various
independent variables on the motivation of the d@Bnen entrepreneurs of the
state of Jammu & Kashmir in India. The empiricabbysis reveals that only eight
out of fifteen variables used are significant intiveting women entrepreneurs.
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Hence, we propose a model to incorporate insigaifidactors, innovativeness and
risk-taking into the formative factors of entrepeemnial motivation to upgrade the
scenario of entrepreneurship from mere subsistémdanovative so as to ensure
regional development.

KEY WORDS: entrepreneurship, motivation, women, determinartigary
logistic

Introduction and Literature Review
Introduction

The importance of entrepreneurship in the growtth @evelopment of
economies has been established by a growing bodyeséarchers
(Bayineni, 2005), while relationship between théeraf entrepreneurial
activity and the economic development in any counén be seen in some
other studies (Koelinger and Thurik, 2012).

Researchers propose that in order to better urasherghe impact of
entrepreneurship on growth and development it idispensable to
understand the factors, which determine entreprshgu Various
determinants of entrepreneurship can also be foundhe work of
Blanchflower (2004), Arenius and Minniti (2005) etc

We argue that what determines entrepreneurshignasntotivation,
which drives individuals to take decisions relatedheir enterprises. In the
success of small businesses, the majority of thieatenodels, proposed for
studying entrepreneurial performance, have enlistatrepreneurial
motivation as the core factor (Blawatt, 1995; Heremd Robbinson, 1993;
Oosterbeek, 2010).

A comprehensive list of entrepreneurial motivati@ctors has been
given by the researchers like Robichaud, Mcgraw &tain (2001);
Manimala (1998); Terjesen and Szeb (2008), Kihistamd Laffont (1979)
etc. which are considered to be determining factdtss list broadly
characterizes the factors into (a) personal charatts, (b) cultural
variables and (c) institutional variables.

Also, creating and maintaining a business is altresiu numerous
decisions taken by the entrepreneur at differeages. It is not an event but
a process where determinants of entrepreneursk@pnat the same at
different levels (Grilo and Thurik, 2008; Davidssand Wiklund (2006);
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Reynolds and Curtin (2007). It means that differéattors motivate
entrepreneurs differently at various stages of tbeirepreneurial life cycle.
For instance before external institutional factoosne into play, it is the
individual characteristics which determine his/bapacity and capability to
start and remain in a particular business estabksit. It could be the
individuals’ age, gender, educational qualificafiomcome, occupation of
father and other internal driving forces. Motivatifactors among Indian
entrepreneurs can be seen in the studies of Kis{&0#&2), Vijaya and
Kamalanabhan (1998) etc.

In a nation like India, where the development oinvem is considered
equally important for the regional developmenhdatomes indispensable to
understand their contribution in the economy. Whativates her to start a
business and remain in it, what motivates her ke t@arious decisions
related to her enterprise, how their competencgragntrepreneur can be
increased, etc. are pertinent questions.

Therefore, the present study is taken to understavmmen
entrepreneurs’ motivational factors as to determiher level of
entrepreneurship in the state of Jammu and Kashmimdia. This study
focuses on demographic, economic and personal cbasdics.

Literature Review

Morales, Gracia & Dobon (2009) proposed a modektivisuggests the
motivating factors of entrepreneurs in academic aiomThese include:
personal factors, factors in social environmendtifational factors, factors
related to entrepreneurial opportunity etc. Thisdelowas tested on 152
Spanish academic entrepreneurs. The results ofstiidy suggest that
entrepreneurial opportunity has nothing to do widmtrepreneurial
motivation but holds great importance in case @damic entrepreneurs.
Scientific knowledge was also found to be highlgndicant in case of
entrepreneurial activity in academia. Sanchez atdi§uillo (2012) in their
study discuss that newly created ventures leagardism in an economy
and create new employment opportunities for marys Takes them of
great interest to the researchers and economikettinThey propose that
this formation of a new enterprise is typicallyesultant of many decisions
that the entrepreneur takes based on certain mErsoa environmental
forces. The study believes that it is this motmatwhich determines the
future success and growth of any enterprise. Base@d sample of 101
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Spanish entrepreneurs, this study discusses thévanomhal factors of
entrepreneurs driving him/her to start and opesatenture. The results of
this study propose that money and being one’s owss lWlo not seem to
significantly influence individuals’ motivation leV. Robichaud, Mcgraw
and Alain (2001) in their study propose that in Bmiusinesses
entrepreneurial motivation is the most determirfagjor for the success of
their enterprise. This study proposes an instrurf@nimeasuring the level
of entrepreneurial motivation with great relialyiliand content, construct
and predictive validity. Krishna (2013) in his syudiscusses the role which
the motivation plays in determining the level otrepreneurial activity in
an entrepreneur. He believes that motivation detexsnthe personality of
an individual which determines his inclination také various decisions
regarding the venture. This study was limited tosB@all scale units in
Ethiopia. Motivating factors found by this studylude: to continue family
business, to create employment opportunity for rgthgiving shape to ones
ideas etc. Shane, Locke and Collins (2003) propasedtudy which
discusses the various motivational factors basedhenalready available
literature including desire for independence, nedachievement, vision,
passion, risk-taking etc. The study proposes thatotivation has a great
impact on the entrepreneurial process and the idasistaken by the
entrepreneurs. The study proposes a model to exifiaisame. Eijdenberg
and Masurel (2013) in their study on entreprenéumativation in least
developed countries explain that unlike other gsidithe push and pull
factors of motivation are not mutually exclusiveptoposes that in LDCs’
pull factors are more important than the push facamd the later also plays
only a minor role for entrepreneurs. It proposesat tlentrepreneurial
motivation is a more combined and nuanced consttiaira and Robbie
(2006) proposed a study which discusses that samdlimedium enterprises
have become very important in respect of the racanomies in Scottish
scenario. The study is based on responses from @fitish SMEs'.
Motivated to firm growth is depicted as a minorittythe study. Those who
inherit business are least ambition towards groefttheir enterprise as per
this study. Solesvik (2013) in a study based on 8&Ments from three
universities across Ukraine proposed that the iddals who participate in
the various entrepreneurial programmes tend to rgporthigher
entrepreneurial motivation and hence are more \ikéd become
entrepreneurs in their future. This relationshipgwaen entrepreneurial
intention and motivation was however found to bederated by the
individual attitudes, subjective norms and percgibehaviours. Taormina



32 Journal of Women'’s Entrepreneurship and Educa(@iil7, No. 3-4, 28-44)

and Lao (2007) proposed a study based on 337 Ghmespondents which
were divided into three groups: people who wardttst a business, people
who are planning to start one and those who haeady started one. The
results revealed that both psychological factoraval as environmental
forces are significant in determining the level esftrepreneurship in an
individual. For successful entrepreneurs, the ®inebusiness environment
were found to be more determining than the psydicéb ones while as in
case of potential entrepreneurs the psychologiaatofs showed more
impact. Mitchell (2004) in her study proposes thiéectences in the
motivating factors among male and female entrepmenerlhis study was
conducted among 101 male and female entrepreneuiSouth Africa.
Motivation scale and open ended interviews werel igecollect responses.
The results revealed that both men and women wereply motivated by
the need for independence, need for material thingd need for
achievement. The need to contribute to the socigty not found to be a
significant motivating factor. Male entrepreneursrgv more motivated by
the need to provide family security, while womenrevenore motivated by
the need to keep learning and the need for moreeyntansurvive. Blais and
Toulouse (1990) proposed a study on entrepreneunéliation based on a
sample of 2,278 entrepreneurs and 1,733 non-eetreprs in 14 countries
across 4 continents. The results of this studyampihat entrepreneurial
behaviour is more determined by a favourable secmomic and political
environment rather than on cultural values. Thayntbcommon motivating
variables among different nations as: independenaehievement,
recognition, money and communitarianism. Segal,gBoand Schoenfeld
(2005) in a study on 114 undergraduate studentSlatda Gulf Coast
University proposed that tolerance for risk, peredi feasibility and net
desirability significantly predict the individual’dntention to be an
entrepreneur in the future. A new model of entrepugial motivation is
also presented in the study. Vijaya and Kamalanalgh@98) in their study
propose that personality characteristics and midnavhich were earlier
used interchangeably in India need to be separ#tescale to measure
entrepreneurial motivation is presented in thisdgtuThis study uses a
sample of 195 potential women entrepreneurs angdoges five different
core motivating factors including: entrepreneugate motivations, work
core, social core, individual core and the econarore motivations.

Upon reviewing the relevant literature, significattidies were found
on entrepreneurial motivation and its various atpét global and Indian
scenario.
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The review of literature has helped in the ideaéifion of the variables
which could possibly be motivating women entrepteae The variables
considered include:

1.

Age: Decisions taken by an entrepreneur vary wéh dge. This
can be seen from the work of Blanchflower (2004iyeAius and
Minniti (2006) etc.

Education level: Although the relationship betwelea education
level of an entrepreneur and the entrepreneuridivige is
inconclusive, still many researchers found a pesitelationship
between the two including Bates (1998), Bates asmatd® (2000)
etc.

Income level: This is suggested in the work of Evand
Jovanovic (1989), Terjesen and Szeb (2008), Kibstrand
Laffont (1979) etc.

Occupation of father, husband and brother. Reseesclike
Fairlie and Robb (2007), Hout and Rosen (2000) é&imve
proposed this as one of the determining factors
entrepreneurship.

Other factors including: to be a leader; to expimitate talent and
potential in a profession; to attain high sociahtss$; to do
something creative/innovative; to be independentiad something
that others usually don’t; to make effective usenyf risk taking
ability; to help people by providing them employren get over
shortage of money for me and my family were rerge¥rom the
researches of Robichaud, Mcgraw and Alain (2001nivhala
(1998); Mitchell (2004) etc.

Research Gap

In some states of India, unemployment is higher@Bd is lower than

in other states. For instance, as per Ministry @itiStics and Programme

Implementation, the annual GDP of Jammu & Kashmyeaar 2014-15 was
Rs. 87,921 crores which is one of the lowest in &mgian states. Its
unemployment rate as pef' Annual Employment Unemployment Survey
report by Ministry of Labour and Employment in 2018 was 4.9% which
is one of the highest in India.

For these states, including Jammu & Kashmir, en¢regurship is the
cure. Upon reviewing the literature on what mo&gaéntrepreneurs, it was

of
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found that most of the empirical work is undertaken developed
economies. Emerging nations like India are lesseploeed. Highly
insignificant work is done on women entrepreneumalivation in the state
of Jammu & Kashmir. The usage of binomial logisggression to identify
the impact of various individual characteristicergeptions, attitudes etc. on
women entrepreneurial motivation is completely abgem the literature
there. This gave the rationale for conducting tyje of study.

Data and Methodology
Research Objectives

Research objectives are presented as under:

1. To study the impact of various personal, economitd a
demographic characteristics on the women entrepreie
motivation in the state of Jammu & Kashmir.

2. To study the relationship between the various idial
motivational characteristics among women entreprenén the
state of Jammu & Kashmir.

3. To develop a theoretical model of regional develepmby
enhancing the entrepreneurial motivation among wome
entrepreneurs in the state of Jammu & Kashmir.

Variables

Broadly there are two types of variables understédcomplete list
along with their encoding is given in Table 1.

Table 1: List of variables

Variable Type Variable name Coding
Dependent Variable Do you feel highly motivated?inéBy VAR1
response)
Independent Age VAR2
Variables
Education VARS3
Income VAR4
Occupation of Father VAR5
Occupation of Husband VARG

Occupation of Brother VARY
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Variable Type Variable name Coding
Be a leader VARS8
Exploit innate talent and potential in &AR9
profession
Attain high social status VAR10
Do something innovative VAR11
Be independent VAR12
Do something that others usually don’t VAR13

Make effective use of my risk taking ability = VAR14
Help people by providing them employment VAR15
Get over shortage of money for me and myVAR16
family

Source: Compiled by the authors

Data, Methodology and Results
Data

The data used in this study have been collecteslgfir a structured
guestionnaire, which was circulated among 450 woerdgrepreneurs in the
state of Jammu & Kashmir in India and out of thesewere able to get
only 405 back. So the final analysis is based da dallected in the form of
these 405 questionnaires. The sample was derioed the total number of
women entrepreneurs currently operational in tlaestvhich is 10,700
(population for the current study) as per lategiore published by the
Ministry Of Commerce and Industries, J & K, 2014sing the standard
formula for calculation of a sample size at a 958fficence level and
confidence interval 5, we obtained a sample sizZ&84f This was the lower
limit for the sample size but we were able to takere responses and
extended it to 405. The primary survey was donenfidovember 2016 to
March 2017. The entrepreneurs were selected framligh provided by
Jammu Kashmir Entrepreneurship Development Insti(UKEDI), using
random numbers generated through Microsoft excekeyTwere asked
varied questions with the purpose to collect infation on their attitudes,
aspirations and other motivational characteristicBhese women
entrepreneurs are operating from one of the twambydistricts of the state
including Srinagar, Jammu, Kupwara, Kargil, Re&oonch, Udhampur,
Anantnag, Pulwama etc.
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The report of Ministry of Commerce and Industriz814 provides that
96.7% women entrepreneurs in the state are fronhiideissalley, 2.8% are
from Jammu region and rest 0.5% belongs to Lehkladagion. We also
distributed our sample as per the proportions given

Methodology

Econometric analysis of the effect of differentependent variables on
the dependent variable has been done. A binongatlo regression model
has been estimated. Maximum likelihood estimatiares used to calculate
the logit coefficients which indicate the changasthe log odds of the
dependent variable and pseuddthBve been put forward.

Results and Discussion

Results are presented as follows:

The preliminary investigation of the data reveatbdt most of the
women entrepreneurs (87.9 %) in the state of Ja&ndashmir are highly
motivated towards their enterprise. Just a smalinber of women
entrepreneurs (12.1 %) were found to have low le¥ehotivation towards
their venture. But because of some personal red#@nshortage of money,
they were just continuing with it. The variable eding is presented below:

Table 2: Dependent variable encoding

Original Value Internal Value  No. of Respondents % age

Yes 1 35¢€ 87.9
No 0 49 12.1
Total 40t 100

Source: Compiled by the authors

Correlation Matrix

A co-relationship matrix for the variables is pretgel in table 3. None
of the correlations was found to be high. Betweeativation and attaining
high social status, correlation of magnitude .Sden which is maximum in
the data available. This suggests that there multicollinearity in the data.
The complete results are shown in tables 4 and 5.
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Model Diagnostics

Model Diagnostics are presented in tables IV and V.

Explanatory statistics regarding the model areaegiin table IV. The
main results of this study are shown in tablet 8%9of the responses have
been predicted correctly as per the model stadistic

The coefficient of determination tRfor the study is between 0.448-
0.859 (44.8%- 85.9%). Results of tablet 5 sugg@dt4 (Income), VAR10
(Attain high social status), VAR12 (Be independeMAR 15(Help people
by providing them employment) and VAR16 (Get ovieorsage of money
for me and my family) as the most important preatietof motivation
among the women entrepreneurs of the state of JaamduKashmir in
India. While VAR2 (Age), VAR5 (Occupation of fathe?VAR 8 (Be a
leader) and VAR11 (Do something creative) are ¢astlimportant ones.

Tablet 4: Model Diagnostics

Diagnostic Measure Value

Model chi-square (df) 240.983(15)
Block chi-square (df) 240.983(15)
-2 log likelihood 57.816
Cox and Snell R 0.448
Nagelkerke R 0.859
Overall % Correct Prediction 98.0

Source: Compiled by the authors

Upon further analysis we found that independentatées including:
age, income, occupation of father, being a lead#nining high social
status, being independent, helping people by pnogithem employment
and getting over shortage of money for me and myilyahave a significant
relationship with the motivation of women entregers under study. It
means that variation in these eight variables leads significant variation
in the motivation of women entrepreneurs in théestd Jammu & Kashmir
in India.
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Table 5: Regression Results: Dependent Variable
(Do You feel highly motivated? VAR1)

Variables B S.E. Wald df Sig. Exp(B)
VAR2 -1.265* 527 5.753 1 .016 .282
VARS3 .155 .929 .028 1 .868 1.167
VAR4 1.350* .634 4.542 1 .033 3.859
VAR5 -1.247* 521 5.738 1 .017 .287
VARG .235 .366 412 1 521 1.265
VAR7 -.006 .394 .000 1 .989 .995
VARS8 -1.315* 567 5.387 1 .020 .268
VAR9 -.168 227 .545 1 460 .846
VAR10 2.259* 534 17.875 1 .000 9.576
VAR11 -.407 .262 2.412 1 120 .666
VAR12 1.216* 329 13.643 1 .000 3.375
VAR13 428 408 1.098 1 .295 1.533
VAR14 -.267 307 .760 1 .383 .765
VAR15 1.095* 290 14.239 1 .000 2.988
VAR16 1.928* 518 13.878 1 .000 6.878
Constant -7.674  5.681 1.825 1 A77 .000

*Significant at 99 percent confidence interval
Source: Compiled by the authors

The detailed analysis reveals that motivation ofnea entrepreneurs
decreases with each additional year of age. Theathweoefficient of age
shows a negative but significant relationship vt motivation of women
entrepreneurs indicating that motivation is thenkgj in the early years of
age and decreases thereafter. This can be atttibwtihe fact that with age
women tend to settle for less rather than aimingem&ame (Overall
negative significant coefficient) was found in ca$&AR 5 (Occupation of
father) and VAR 8 (Be a leader). It means that wortesd to choose their
entrepreneurial career which is in congruence \thién path followed by
their guardian (father). The reason for negatigaificant coefficient for the
variable, being a leader, can be attributed tofdlcethat as women seek to
gain leadership insights it is mostly in pursuitpofver. So when this power
hunger increases, their motivation to remain foedsdowards their
venture/work decreases. Talking about current siiuags mostly perceived
in political terms, so its impact was negativelpaoged. However, positive
significant coefficients were found in case of VAKincome), VAR10
(attaining high social status), VAR12 (being indagent), VAR 15 (helping



40 Journal of Women'’s Entrepreneurship and Educa(@iil7, No. 3-4, 28-44)

people by providing them employment) and VAR16 tiggtover shortage
of money for me and my family). As income increase®tivation of
women entrepreneurs towards their venture increasest four fold. Also,
getting over shortage of money for me and my fanslgeen as one more
significantly motivating factor. It means that wigiood financial incentives
and returns, women entrepreneurs tend to get nooes$ed towards their
venture. It implies that women entrepreneurs ifegivmore financial
incentives in their venture will work whole heatiyetbwards its growth and
maintenance.

Women entrepreneurs perceive their venture as aortymity to be
independent along with providing employment oppattas to others.
Doing something to raise their social status, geeépendent and help others
by providing employment opportunities is what mates women
entrepreneurs of the state of Jammu & Kashmir. rEsalts clearly imply
that the motivation of women entrepreneurs increasee fold with their
tendency to attain higher social status, six tinvée money and three fold
with getting independent.

Rest of other variables education (VAR3), Occupated husband
(VARG), Occupation of brother (VAR7), Exploit inmatalent and potential
in a profession (VAR9), Do something innovative (WAL), Do something
that others usually don’t (VAR13) and Make effeetiyse of my risk taking
capability (VAR 14) are insignificant as per thiady.

Conclusion and Implications of the Study

The analysis revealed that there are some significalationships
between the motivation of women entrepreneurs dmeir tpersonal
characteristics, attitudes and perceptions. Vaggmbhcluding their age,
income, occupation of father, and tendency to beader, attaining high
social status, being independent, getting overtagerof money for me and
my family and helping others through employmentpact their motivation.
The rest of the variables included in the studgypd to be insignificant.

It is seen that their motivation level is high, buariables like
innovativeness and risk-taking are found to begméicant. They seem to
be tableting subsistence entrepreneurship, where i@msovative
entrepreneurship can increase their contributiorovarall economic and
regional development of the state.
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Therefore, we propose a model to incorporate intiosaess and risk-
taking into the formative factors of entrepreneuriativation. With this
subsistence entrepreneurship will upgrade to intneraentrepreneurship,
thereby ensuring the regional development/econateielopment of the
state. This model could be used by government ahdrcagencies to
enhance the overall economic condition of the dtgtenaking the path of
women entrepreneurs straightforward.

The model is presented below in figure I

various NGO's

] ] Incorporating
.Govamm.mt Capital funding  |mpemadin oyt
itevaions = and sk taking
Demographic
Variabl d
L Increase m GDP)
B Formative Increase in” Tnerease in Economic 3 Regional
oh ik entreprencurial entreprenetrial Development m Development
ariables motivation activy employment
Personal \ Community /I
Characteristics development
Interventions by

i Incorporating
Counselling Trainin R

oy mnovativeness and
F— Capt fndig i

\ Innovative
/ Enirepreneurship

e
Entrepreneurship

Source: Compiled by authors

Limitations of the Study

As this study is survey based, a representativglkeaim required. The
appropriate sample has been taken, but a muchr laegeple size would
give better results. The findings of the study bhesed on the expressed
opinions of the respondents which are subjectettmal errors inherent in
human nature.
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