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ABSTRACT

Entrepreneurship is viewed as an opportunity toeligrowth and to help em-
ployment in many countries. However, women vergunrestablish their own firm
depend on socio-cultural conditions and of sociematouragement. This article
showed that women entrepreneurs in transition, kdeueg and developed econo-
mies have many similarities, but they differ in pnaspects such as in their moti-
vation to become an entrepreneur and the problexving skills.
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Introduction

Female entrepreneurship contributes to poverty atemhy new em-
ployment and country’s prosperity in general. Hoerewomen set up few-
er their own businesses than men. The explanatiorthfs as well as the
performance of female entrepreneurs in terms dkfranotivations and suc-
cess rates, and its gender-related uniquenessmgplew and multifaceted
(Minniti, Allen & Langowitz, 2006). Women’s involveent in entrepre-
neurial activity reflects intrinsic and extrinsiactors that influence their
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decision to become entrepreneurs. In their reseAxdiio and Radod-
Markovi¢ (2013) identify two main categories in which thésetors can be
grouped; these are: circumstances and motivesui@stances refer to the
events or situations that motivate women to becenteepreneurs and can
be personal, economic, work, or family related. iMed, on the other hand,
are defined by Murray as “the construct that regmés a force in the brain
that organizes perception, understanding and behavisuch a way that it
changes a dissatisfactory situation and increasgsfaction” (Avolio and
Radovit-Markovi¢, 2013, p.12). Circumstances are extrinsic to toenan
and relate to external situations that influence pwsitively or negatively
towards entrepreneurship. Motives are intrinsic arelrelated to achieve-
ment, autonomy, power and affiliation. In literauve can also note that
“female are better at judging their business opputies and they make
attempts to develop them in family environmentsilevimen shift their at-
tention more towards developing a business hieyangth defined working
business procedures” (RadéWlarkovi¢, 2013, p.5).

It is important to concern women’s entrepreneurshiglifferent eco-
nomic settings. Literature has shown that womemsepreneurship is
clearly distinguished between transition, develgpamd developed econo-
mies (OECD, 2004). With the changes in former comistucountries,
structural inequalities between men and women beaalwious as well as
the need to get knowledge in market economy andiiés. These changes
have had significant impact on women’s role in styci(Stoyanovska,
2001).

Upon reviewing the relevant literature, number tidges were found
on entrepreneurial motivation and its various atpgiddiqui, et al. ,2017).
In developing countries, low socioeconomic statagetates with female
engaging in entrepreneurship. In developed ecorgnimegeneral, oppor-
tunity-motivated entrepreneurs are dominant. Alsomen have the equal
opportunity in education and in career.

Women Entrepreneurship in Developing Countries

For Recent data shows that female entrepreneutshapto be relative-
ly higher in developing than in developed countfesnniti, et al., 2006).
Economic conditions make an impact on increasinghem interest in de-
veloping economies in female entrepreneurship. Nnveomen owners
prefer to spend more on household health, nutrdioth education than men
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(Kevane & Woydick, 2001). Study by Garcia-Cabrerad aBarcia-Soto
(2008) has shown that when it comes to generatingvative business ide-
as, the environment in poor countries is suchwmahen, in particular, face
very high opportunity costs for turning attentiomagy from pressing matters
to seek or perceive new business opportunities.

The growing number of initiatives across the depiglg world aimed
at empowering women are seen as a critical driveentrepreneurship in
light of their unique role in the household
(www.wider.unu.edu/publications/).

When it comes to education and experience, womedeweloping
countries face disadvantages and discriminatiorth \tfie underinvestment
in their human capital, many women do not have ghaonfidence in their
ability to set up own business (Minniti, et al. 0B). Compared to their male
counterparts, women in developing countries havdower level of
knowledge and skills. This combined with a lackefhnical education and
access to technology poses. So, vocational traimsgoecome an important
source for forming entrepreneurial ability in womamd often age, experi-
ence and background can compensate for lack ofaloeducation in the
success of the venture (Vossenberg, 2013)

Credit and start-up costs have been identifiedgrsfieant constraints
to entrepreneurial ventures in developing countpessibly affecting wom-
en more than men; however, access of women to roredit in the last
decades has improved their decision-making autonanaygeneral house-
hold welfare and consumption (Kevane & Wydick, 200ost start-ups in
developing countries are small business enterp(&Ekes). These are com-
panies employing less than five workers. Resedrnolws that on average 61
per cent of all SMEs in Africa and Latin Americademale-owned and that
in these economies most firms do not expand, prablymreflecting the
restricted access to credit to female business mAfhechter and Goldmark,
2009).

Common to women entrepreneurs is the combinatidousiness with
family responsibilities. While women may deploy eeal strategies to cope
with the double workload and challenges deriviranfrconjoining business
with family, the amount of effort spent caring tbe family may negatively
affect the success of the business (Kevane & Wyd0K1). Research has
also shown that a major challenge for women whgngrto start up a busi-
ness in developing economies, is their access anttat over finances
(Minniti, et al., 2006).
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Another important challenge for female owners inedeping countries
is the issue of their safety and protection, egdlgcthose working in the
residual economy. This results in severe stresd, samiously limits the
chances of becoming a successful female entreprefssenberg, 2013).
Furthermore, cultural and religious beliefs in socmeintries are not sup-
portive of the work of women in general or thatwadmen in entrepreneur-
ship in particular. These perceptions are mostgetiaon the association of
entrepreneurship with traditional male stereotyfigarcia-Cabrera & Gar-
cia-Soto, 2008). For instance, in all Middle Eastand North African coun-
tries, women have fewer inheritance rights than med moreover, there
are or more legal differences between women and thegnlimit women’s
economic opportunity.

Employment of women in the informal sector hasrrisgpidly in the
developing world. In her research Radovic-Markdi@609) found that the
estimated size of this sector of the economy gge®1b0% in developing
countries. This growth however, has taken placiéncontext of an unem-
ployed and underemployed population with very ledisocial support, par-
ticularly for poor women.

In last several years a new area of research fesdesning interest as
the prevailing method to foster rural developmeaarticularly in regions
with inadequate infrastructure and lack of educeaifdvolio & Radovic,
2013). So, the rural entrepreneurship representryasignificant employ-
ment opportunity for women of rural communities wbhan work near
home, improving their earnings and elevating treandards of living.
However, national policies and programs to aid tgeent, as well as
education and empowerment of women must take ptaceder for these
types of enterprise development to succeed.

Women Entrepreneurship in Transitional Economies

Transitional countries are changing from a centrplanned economy,
state-owned businesses and resources to a freetnaébks process has tak-
en place in the Communist bloc countries of Eurdlpe,former Soviet Un-
ion, China and third world countries. Even thougkearch on gender as-
pects of entrepreneurship in transition econonsésdreasing, still is insuf-
ficiently known. Existent literature defines thentext of gender aspects of
entrepreneurship in transitional economies as amabket with moderate
participation of women in the labor force, consatde human capital re-
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flected in the large number of women who are uitgreducated, but with
a tradition of segregated labor markets (OECD, 2004

One of the major changes in transitional economias the deregula-
tion of labor markets, which resulted in loss db gecurity for many, par-
ticularly women, and the escalating growth of infial economic activities.
It can be noticed that women rights organizatiansauntries from the for-
mer Soviet Union pointed out widespread genderdbasaployment dis-
crimination. (Stoyanovska, 2001).

Conversely, Welter & Smallbone (2003) concludedthrir research
that one important benefit in transitional econa@nims been the develop-
ment of private business ownership. For themighisiportant not only for
the wealth and job generation possibilities thatkge, but also for the addi-
tional potential welfare gains for the economy @odiety as a whole. In
their research they found that the growth and agreent of female-owned
enterprises in transitional economies has helpeddace the effects of dis-
crimination against women in the labor market siwoenen tend to employ
other women. Additionally, by reducing female unéoyment, female-
owned SMEs can assist in the fight against womadfidking, a great con-
cern and major social challenge in many transiti@eanomies. And final-
ly, female business owners can serve as role méaey®unger generations
demonstrating new and safe opportunities for feraaiployment.

In terms of challenges to women entrepreneursansttional econo-
mies, the number one barrier to business developssmms to be taxation,
followed by low purchasing power -which is directiglated to low con-
sumer demand, and lack of financing for businegsstment.

While in developed economies formal networking éemhed vital for
women in business formation and expansion, theegidence that suggests
that female networks in transition economies aterohot very helpful for
subsequent business growth (Brush, 2009). One erolid related to the
limited size of the female business community ineamerging market con-
text, but more significant is the history of thesdworks. Namely, women,
were excluded from most high-level positions in iB8btimes despite an
explicit commitment of Soviet governments to gendguality, which left
them with less useful contacts to draw on when ldgueg a business dur-
ing in post-Soviet period (Stoyanovska, 2001).

The overall nature and extent to which female @néeeurship can de-
velop in transitional economies is greatly influeddy institutional factors,
particularly in economies that still have serioostitutional deficiencies.
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Women Entrepreneurship in Developed Countries

Entrepreneurs can be motivated to start their legsies out of necessity
when there are no other options for work, or thay start because of a de-
sire to pursue an opportunity. Opportunity-drivetrepreneurship is gener-
ally more predominant in developed economies, witeaetually accounts
for three-fourths or more of the women entrepresieiconomies with the
highest levels of opportunity motivations can berfd in Developed Eu-
rope, where 73% of women start their businesseaagpily to pursue an
opportunity (www.gemconsortium.org). Studies hakeven that successful
women entrepreneurs in developed countries stait liusinesses as a sec-
ond or third profession. Because of their previcareers, most women en-
trepreneurs in developed economies enter the assimerld later on in life,
around 40-60 years old (www.go4funding.com). Indugtarticipation of
women’s business shows a dominance of consumentedebusiness and
less industry sector activity. In addition, theareindustry still makes up the
largest share of women-owned firms (www.americanesgacom/us/small-
business/).

In the United States and Europe women entrepreragara particularly
educated group. However, despite high educatioeldesmong women en-
trepreneurs, and higher levels than men, womerunoe and the U.S. are
much less likely to believe they have the capagdifor entrepreneurship
compared to men in their economies and women irerotiegions
(www.gemconsortium.org).

The fact that more women entrepreneurs have rigetma past few
years in developed economies could be in part duthd relatively easy
access of business capital (www.americanexpresaistsmall-
business/).Women prefer to fund their startups wdiffierent sources of
funding, including personal money from savings amddit cards, and
commercial loans. Today, not only are there moenigr and bank loans
made available to women entrepreneurs in develapedtries, but there
are also more diversity programs that specializeraviding seed funding to
female business owners (http://www.esa.doc.gov)wéder, despite the
recent achievements, research shows that itetiiems difficult for women
of color to get access to seed funding. Accordmgiie recent study on
women entrepreneurs, approximately 60% of Caucasamen business
owners were able to obtain bank credit, comparesDé6 of Hispanic, 45%
of Asian, 42% of Native American, and 38% of AfmeAmerican women
entrepreneurs (www.go4funding.com).
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In general terms innovation levels are highest am@omen entrepre-
neurs in the developed world. In the United Sta@é%p of women entrepre-
neur’s report having products or services that wene to some or all cus-
tomers, and for which there were few or no competitinnovation levels
for U.S. women were slightly higher than that foenm Developed Europe
also reported high innovation levels for women eoteneurs (32%), and
equal to that of men (www.gemconsortium.org).

Recent studies indicate that women entrepreneudg\veloped econo-
mies are assembling themselves into groups or iasems. The reasons
behind this trend have to do with the desire taldsh solid women busi-
ness networks, where members can collectively psmlurces and expertise
together. Women business networks in developedtdearhave also been
found to be more generous in their philanthropictgbutions. At least sev-
en out of ten women entrepreneurs of a new busiwasteer their time at
least once per month to community-related causdsapproximately 31%
of them contribute $5,000 or more to various clemitannually
(www.go4funding.com).

A major challenge that many women entrepreneurgdareloping
economies still may face is the traditional genades society still has on
women. Entrepreneurship is still a male-dominateldl f and it may be dif-
ficult to surpass these conventional views. Howgltas very important to
be aware that despite the challenges, over 9 milkomen own their own
businesses in the U.S. In fact, of all U.S. enteggrthat exist, over 40%
comprise of women-owned businesses. The Unitece$St@ensus Bureau
predicts that by the year 2025, the percentage arhen entrepreneurship
will increase to over 55% (www.census.gov/econ/#malhtml). Many
women feel a great deal of empowerment by the dppity to own their
own company and may now be motivated by such hagjisscs.

Conclusion

Our investigation has shown that most female ergregurs in develop-
ing and transitional economies are motivated td #t&ir businesses out of
necessity, reflecting lack of employment alternedivwr dissatisfaction with
existing employment. In contrast, the majorityfednale entrepreneurs in
developed countries start their businesses agpanss to opportunity, indi-
cating a desire to take risk, innovate and/or geeemew job opportunities
for themselves and for others. Economies with tighdst levels of oppor-
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tunity motivations can be found in Developed Eutopkere 73% of wom-
en start their businesses primarily to pursue goodpnity. These differ-
ences reflect in part the effect of different shcaultural and economic
structures in these economies.

When it comes to education and experience, womedeweloping
countries face disadvantages and discriminatioewtdmen in transitional
and developed economies enjoy a more equitablelildgso obtain high-
er education as compared to men. “Ensuring equatatitbn for both male
and female, increased training facilities for womensure health facilities,
providing same wage to women, providing gendertedl@ducation to irls
and women, reducing discrimination in the workirgce are the possible
solutions “(Asaduzzaman, et al.,2015., p.62).

Research has also shown that a major challengedoren when try-
ing to establish and run a business in developoop@mies is their access
and control over finances. While securing the foemnfor a new business is
not an easy task for women in developed econorate®ss to external capi-
tal is attainable, not only through bank loans grahts, but through a diver-
sity of programs that specialize in providing séeting to female business
owners.

Even though female entrepreneurship and the foomatif women
business networks is steadily rising, entreprerepiis still considered as a
male-dominated field. So, it may be difficult torgass this dominant ste-
reotype. Additionally, women in general have lowersonal financial as-
sets than men. This means that for a given oppitytand equally capable
individual, women must secure additional resourcesipared to men in
order to exploit the opportunity because they amnéss capital.

Overall, addressing women'’s entrepreneurship amgdle around the
world requires a combination of broader efforts andre targeted ones.
Societies will benefit from efforts such as thoseviding better access to
education, empowerment of women and promotion a@ietal changes.
Broader initiatives need to take into account tkerall conditions in the
environment. Access to long-term resources as agelihe ability to gain
legitimacy in society at large is also importardrteularly in the develop-
ing world.

It is of vital importance to recognize women entegeurs as a hetero-
geneous group with challenges and characterigtias differ according to
the economic and social environment in which theyedbp. Then and only
then, initiatives, programs and policies will besid@ed in a way that will be
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efficient and to promote women’s entrepreneurshipldvwide. “Some im-
portant strategies suggest new incentives to eageuscientists to work
together with policymakers and other actors to earge, generate, and ap-
ply knowledge linked to women in business” (RadeMiarkovic,2018,

p.3).
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