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During the last decade, women’s entrepreneurship has been
recognized as an important but untapped source of economic growth across
the globe (e.g., Acs, Arenius, Hay & Minniti, 2005; Brush, Carter,
Gatewood, Greene, & Hart, 2006; Langowitz & Minniti, 2007); there is a
growing interest and body of literature focused on women’s
entrepreneurship (e.g., Ahl & Nelson, 2010; DeBruin, Brush, & Welter,
2006; Gupta, Turban, Wasti & Sikdar, 2009; Morris, Miyasaki, Watters, &
Coombes, 2006; Reynolds, Bygrave, Autio, et al., 2004). Even in the face
of a general societal and market failure to provide equal opportunity for
women to become entrepreneurs, women represent a powerful force of
opportunistic entrepreneurial capacity, job creation, innovation, and
economic development (e.g., Ahl & Nelson, 2010; Heilman & Chen, 2003;
Nayyar, Sharma, Kishtwaria, Rana, & Vyas, 2007). Education has been
noted as one means to infuse women more concretely into the
entrepreneurial experience (e.g., Peterman & Kennedy, 2003; Wilson,
Kickul, & Marlino, 2007). Considering the importance of education for
women as entrepreneurs, it has recently become evident that the new Age
islooking for newforms of education, such as creative education. Creative
education and training should help women to raise their creativity,logical
thinking and entrepreneurial activity. (Radovi¢-Markovi¢ 2012).
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Recent work has highlighted the fortification of the entrepreneurial
infrastructure in higher education worldwide, leading to a proliferation of
entrepreneurship courses and programs (e.g., Dickson & Solomon, 2008;
Hytti & O’Gorman, 2004; West, Gatewood, & Shaver, 2009). Researchers
suggest theseentrepreneurship courses and programs should be based on
modern technologies, as this way of learning establishes strongerlinkages
between education and entrepreneurial activity,saves time and money, and
contributes to fast information exchange, more access to the newest
knowledge and experiences in this domain (e.g., Capogrossi, 2002;
Radovi¢-Markovi¢ 2009).In an attempt to establish firm links between
entrepreneurship education and outcomes as varied as motivations,
entrepreneurial success and economic growth, researchers have shown that
education is indeedassociated with the motivations and success of women
entrepreneurs (e.g., Al-Zubeidi, 2005; Bennett & Dann, 2000; Cooper &
Lucas, 2006; Van der Sluis, Van Praag, & Vijverberg, 2008; Zhao, Seibert,
& Hills, 2005; see also the Entrepreneurship Education Project
www.entrepeduc.org).

Collectively, the five papers in this special issue provide a global
commentary on aspects of this importantnexus of entrepreneurial and
educational phenomena from a woman’s perspective. Framing this special
issue around this interplay of entrepreneurship and education allowed us to
include papers focusing on the experiences and attitudes from a variety of
critical players at this interchange, such as university students (in Spain
and Hong Kong) and business owners (in Tanzania and the United States).
Our goal was to enrich the intellectual dialogue promoting the focus of the
gendered experience in both the entrepreneurship and education realms,
specifically commenting on how to enhance the experience of women
entrepreneurs by leveraging the power of education.

The first paperfocuses on gender differences in agentic traits and
entrepreneurial intentions in among Spanish university students. Sanchez
and Licciardello found that men report greater intentionality and self-
efficacy relating to engaging in entrepreneurial behavior. The authors
highlight the greater importance of major area of study and age, suggesting
that students should be more thoughtful of their chosen course of study and
not be so quick to pursue an education just for the sake of an education, but
instead think about obtaining work experience first and then
complimenting that later with a more directed educational experience.
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Lo, Sun, and Law pursue a similar study investigating determinants
of entrepreneurial intentions in a sample of university students in Hong
Kong. They find evidence that an entrepreneurship education can enhance
entrepreneurial intentions, and that this effect was more profound for male
students. The authors suggest this illustrates the importance of women
developing mentoring relationships and a support network, and of
universities working to create an entrepreneurial culture.

Turning to the impact of education on business owners, Nziku
investigates the relationship between various educational factors and
entrepreneurial motivation for female entrepreneurs in Tanzania. The
author found that government policies and support, and formal education
had little influence entrepreneurial motivation for these women. The author
suggests this highlights a lack of awareness of the efforts that government
and higher education are making to support the development of women
entrepreneurs in Tanzania. The author also finds that the kind of
technical/vocational  training received influence entrepreneurial
motivations. This points directly to the importance of increasing
development programs in such a society focused on specific skills — such
as gardening, weaving, and those of the culinary arts.

The next paper by Williams, Ortiz-Walters and Gavino integrates
entrepreneurship, diversity and gender literatures to study ethnic and
gender differences in training preferences of entrepreneurs. Specifically,
these authors focus on training preferences of Latina entrepreneurs
compared to Latino and non-Latina entrepreneurs. They found that Latina
entrepreneurs showed less preference for affective/relational-oriented
training (i.e., interviewing and motivation) and for cognitivie/operational-
oriented training (i.e., finance and payroll) than those of similar ethnicity
and gender. These results showing that ethnicity and gender do impact the
preference for entrepreneurial training and education suggest that it is
critical for training programs developed for minority audiences to reflect
the social values and cultural norms of the intended audience.

Coleman and Robb focus on the issues of human and social capital
faced by women seeking to launch innovative ventures in the United
States. The authors discover that women entrepreneurs in the U.S. continue
to lag behind their male counterparts in both human and social capital,
which they suggest has important implications for the pace of and attitudes
toward innovation. They found that women want and need targeted
educational opportunities to explore the innovative underpinnings of



4 Journal of Women's Entrepreneurship and Education (2012, No. 1-2, 1-6)

entrepreneurship, and thus help close the self-efficacy and capital gap in
the innovation and entrepreneurship realm.

The papers in this special issue illustrate the ways in which education
positively impacts women as they traverse the path toward and through
entrepreneurial activity and behavior. Several papers demonstrate how
educational factors help shape the motivational processes leading female
university students into possible entrepreneurial careers, while others
highlight the importance of human capital development (such as education
and training) for existing women entrepreneurs. With societal and
technological changes revolutionizing our world, there are increasing
opportunities for the women of the world to leverage educational resources
on their journey into entrepreneurial careers. We still have much to learn
about the unique challenges and contexts they face on this journey, and the
unique opportunities to develop the necessary skills and networks to
succeed in this journey. We hope that by pointing a spotlight on the nexus
of education and entrepreneurship from a woman’s perspective, we have
illuminated the possibility of this crossroad and encouraged scholars and
policy makers alike to continue to fashion and study the road ahead.

References

[1] Acs, Z. J., Arenius, P., Hay, M., &Minniti, M. 2005.Global Entrepreneurship
Monitor: 2004 Executive Report, Babson Park, MA: Babson College and
London: London Business School

[2] AhIH.,& Nelson T. 2010. “Moving Forward: Institutional Perspectives on
Gender and Entrepreneurship.”/nternational Journal of Gender and
Entrepreneurship, 2: 5-9

[3] Al-Zubeidi, M. 2005. “Higher education and entrepreneurship: The relation
between college educational background and small business success in Texas.
”Doctoral dissertation, University of North Texas, Denton, TX. Retrieved on
December 15, 2011, from
http://digital.library.unt.edu/ark:/6753 1/metadc4795/m1/

[4] Bennett, R., &Dann, D. 2000. “Changing Experience of Australian Women
Entrepreneurs.” Gender, Work & Organization, 7:75-84

[5] Brush, C. G., Carter, N. M., Gatewood, E. J., Greene, P. G., & Hart, M. M.
(eds.) 2006. Women and Entrepreneurship: Contemporary Classics.
Cheltenham, UK: Edward Elgar

[6] Capogrossi, D. 2002. “Assurance of Academic Excellence Among
Nontraditional Universities.” Journal of Higher Education in Europe, 27: 481-
490



Winkel, D., et al., Special Issue Introduction, JWE (2012, No. 1-2, 1-6) 5

[7] Cooper, S. Y., & Lucas, W. A. 2006. “Enhancing Self-Efficacy for
Entrepreneurship and Innovation: An Educational Approach.” Regional
Frontiers of Entrepreneurship Research, 3: 667-683

[8] De Bruin, A., Brush, C.G., & Welter, F. 2006. “Introduction to the Special
Issue: Towards Building Cumulative Knowledge on Women’s Entrepreneurship.
”Entrepreneurship: Theory and Practice, 30(5): 585-593

[9] Dickson, P.H., & Solomon, G.T. 2008.*“ Entrepreneurial Selection and Success:
Does Education Matter?” Journal of Small Business and Enterprise
Development, 15: 239-258

[10] Gupta, V.K., Turban, D.B., Wasti, A.S., & Sikdar, A. 2009. “The Role of
Gender Stereotypes in Perceptions of Entrepreneurs and Intentions to Become
an Entrepreneur.” Entrepreneurship: Theory and Practice,32: 397-417

[11] Heilman, M.E. & Chen, J.J. 2003.” Entrepreneurship as a Solution: The Allure
of Self-Employment for Women and Minorities. “Human Resource
Management Review, 13: 347-365

[12] Hytti, U., &O Gorman, C. 2004. “What is ‘Enterprise Education’? An Analysis
of the Objectives and Methods of Enterprise Education Programmes in Four
European Countries.” Education and Training, 46: 11-23

[13] Langowitz, N., &Minniti, M. 2007. “The Entrepreneurial Propensity of
Women.” Entrepreneurship: Theory and Practice, 31: 341-360

[14] Morris, M.H., Miyasaki, N.M., Watters, C.E., & Coombes, S.M, 2006, “The
Dilemma of Growth: Understanding Venture Size Choices of Women
Entrepreneurs.” Journal of Small Business Management, 44: 221-244

[15] Nayyar, P., Sharma, A., Kishtwaria, J., Rana, A., &Vyas, N. 2007. “Causes and
Constraints Faced by Women Entrepreneurs in Entrepreneurial Process.
”Journalof Social Sciences, 14: 99-102

[16] Peterman, N. E., & Kennedy, J. 2003. “Enterprise Education: Influencing
Students’ Perceptions of Entrepreneurship. “Entrepreneurship: Theory and
Practice, 28: 129-144

[17] Radovi¢Markovi¢, M. 2009. Women Entrepreneurs: New opportunities and
Challenges. Indo- American Books, Delhi, India

[18] Radovi¢Markovié, M. 2012. Impact of Globalization on Organizational Culture,
Behaviour and Gender Role. IAP, Charlotte, NC, US

[19] Reynolds, P. D., W. D. Bygrave, E. Autio, et al. 2004. Global Entrepreneurship
Monitor 2003, Executive Report.Babson College/Ewing Marion Kauffman
Foundation, London Business School

[20] Van Der Sluis, J., Van Praag, M., &Vijverberg, W. 2008. “Education and
Entrepreneurship Selection and Performance: A Review of the Empirical
Literature.” Journal of Economic Surveys, 22: 795-841

[21] West III, G. P., Gatewood, E J., & Shaver, K. G. (Eds.) (2009). Handbook of
university-wide entrepreneurship education. Cheltenham, UK: Edward Elgar

[22] Wilson, F., Kickul, J., &Marlino, D. 2007. “Gender, Entrepreneurial Self-
Efficacy, and Entrepreneurial Career Intentions: Implications of Entre-
preneurship Education.” Entrepreneurship: Theory and Practice, 31: 387-406



6 Journal of Women's Entrepreneurship and Education (2012, No. 1-2, 1-6)

[23] Zhao, H., Seibert, S. E., & Hills, G. E. 2005. “The Mediating Role of Self-
Efficacy in the Development of Entrepreneurial Intentions.”Journal of Applied
Psychology, 90: 1265-1272





